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The film “Selma” calls us to consider where we stand today and what we are
doing as individuals and communities about racial justice.

In the past few months a rainbow of people has taken to protesting in cities
throughout the country. Racial injustice brought to light by failures of grand juries
to indict white police officers after the deaths of unarmed black men is moving

citizens of all backgrounds to action.

The media feature voices of passionate, concerned black, brown and white
people, students and, of course politicians. We see the arts community in
solidarity with the movement. Athletes and entire sports teams put their careers
on the line to speak up.

But where are the voices of the business community?

As a business person, | am deeply disturbed by the silence of my peers. Is the travesty of justice and police corruption,
lack of respect and utter disregard for human dignity not our concern? Many of us are already leaders in our
communities, working hard to strengthen local and regional economies. Most are good people running responsible

businesses. But what does our silence say?
Silence is a signal of acceptance. Silence is seen as an endorsement of the status quo. Silence is not good for business.

More and more businesses owners are turning business into a force for good. We recognize the interconnected and
circular nature of our economy. If we take care of our employees, they take care of us. If we pay a living wage, then our
community has purchasing power that ultimately benefits our business.
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juries already act this way. But when they lose sight of these principles, it's bad for residents, bad for the police
themselves, and bad for the community.

It gets in the way of the mutual trust and respect we need in order to get along with each other and do business with one
another.

It doesn't help our employees bring their best self to work if they live in constant fear that they or their children or partner
will be singled out for state-sanctioned violence and an unfair justice system for no reason other than the color of their
skin.

I run a small business in Nashville, Tenn. 1 do everything | can to run a fair and just workplace, one in which everyone is
judged according to their contribution and not how they lock. | believe my workplace is better off because of this
commitment. | serve on the board of a national business organization, the American Sustainable Business

Council, which seeks to bring these principles of justice and opportunity to the economy as a whole.

As business owners, we have a special obligation to stand up at times like these. It's time to stop holding our collective
breath.

We need to push for the course corrections necessary to stop racial injustice. We must demand change that will help
create resilient communities in which everyone can succeed and thrive.

We should call our local, state and federal officials and tell them we want to see solutions. We should engage with others
in our communities, such as faith leaders and social service agencies, to push for change. And we should start by letting
our employees know that we are committed to making a difference.

We also should support organizations that are working to uplift black and brown men and women. Even better: Employ
them, train them and, most important, stand behind them. If the police knew there was a businessman or woman behind
the individual they are about to attack, surely they would think twice.

The American business community is the most powerful economic force in the country. We are its leaders. We have
power. We can make a difference. So, let's make it.

MaryAnne Howland is President and GEQ of Ibis Gommunications in Nashville, Tenn., and a board member of
the American Sustainable Business Gouncil.
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Recent News

% Governor McAuliffe statement on becoming member of White House Council of Governors
% JMU, VMI add two-game baseball series this weekend

@ VDOT advises against travel during Saturday snow, ice storm

% Robert E. Lee High School dance to raise money for Stop Hunger Now

@ House Speaker Bill Howell statement on congressional redistricting case

@ A dog lives on: Now the stage is being set for treating humans

% Sen. Mark Warner calls on IRS to address and prevent tax refund fraud

http://augustafreepress.com/is-the-american-business-community-racist/ 2/20/2015



Subscribe to AFP

Enter your email address to subscribe and
receive notifications of new stories by email.

Email Address

Augusta Free Press

111,994 people like Augusta Free Press.

o . Mt Do Midillibiook

the magazine

AFP Business News
Augusta Free Press to serve as
marketing arm for Office on Youth

(W E The Central Shenandoah Valley
- " Dffice on Youth has contracted
= Q""" with Augusta Free Press to

provide marketing services and

to complete a redesign of its website.

% Augusta Free Press launches new
website for Fishburne Military
School
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2 Iconic Hull's Drive-In accepting
on-screen advertising for 2015
season

2 AFP editor Chris Graham featured
on HoosNetwork

Spotlight

UVA hoops: How different it was when
we wrote Mad About U

Nine years ago, | co-wrote a book
on the history of University of
Virginia basketball, Mad About U:
Four Decades of Basketball at
University Hall, which covered the 40-year
history of UVA basketball games played at the
arena dubbed the “Pregnant Clam” by former
hoops star Ted Jeffries, now a radio analyst on
Virginia basketball broadcasts.

= Will kids still "go to college™ 25
years from now?

= ESPN knows what college
basketball needs: Don’t believe the
hype
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